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Chellomedia Bags Five Awards at Promax World Gold Competition 2008

London, June 24 2008 — Chellomedia, the European content division of Liberty Global, bagged five
awards for its creativity at the Promax World Gold Competition held in New York last week. Two
gold awards were clinched by Chellomedia’s Spain based business unit, Chello Multicanal, while
one gold, one silver and a bronze award was collected by the London based business unit, Chello

Zone, in the following categories:

Adult Programming Spot (single)
Sex in the Bush, Odisea- documentary channel by Chello Multicanal

Stunt Promotion—On-Air Only (single or multiple)
Ladies, Odisea- documentary channel by Chello Multicanal

Interstitial/Advertiser Integration/ Programme Wraps (multiple)
Extreme Marines, Extreme Sports Channel- youth sports channel by Chello Zone

SILVER Music Package/Post Score or Instrumental Theme with or without Vocals

Soap opera promo, Zone Romantica- high drama telenovelas, music and entertainment
channel by Chello Zone.

BRONZE Adult Programming Spot Bronze
Jerry Springer promo, Zone Club- lifestyle channel for women by Chello Zone.

All award winning entries were produced in-house by highly talented creative teams.

Niall Curran, the COO of Chellomedia said: “We are delighted to have received these honours at
the prestigious Promax Awards. This recognition is largely reflective of Chellomedia’s breadth of
skills and its commitment towards achieving the best in creativity for its channel brands and the

audiences.’

Promax Awards are regarded as the most prestigious for excellence in the industry and are

recognition of creativity, quality and ingenuity.
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