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Chellomedia Bags Five Awards at the Promax BDA Europe 2009

London, March 26 2009: Chellomedia, the European content division of Liberty Global, bagged
five awards for its creativity at the Promax BDA Europe 2009 Awards held in Prague this week.
Chello Creative, Chello On Demand’s on-air promo and design team clinched one gold and a
silver, while Chello Multicanal, Chellomedia’s Spain based business unit also won a gold and a
silver award, and Chello Benelux’s premium sports channel, Sport1 collected a gold in the
following categories:

Best On Demand Catch Up Promotion: Chello Creative
How to order a movie? It’s all in your hands.

Something for Nothing: Chello Multicanal
World Press Freedom Day, Odisea- documentary channel by Chello Multicanal

Best Use of Library/Existing Music in a Promo: Chello Benelux
April (08) Highlights Sorry: Sports1- premium sports channel by Chello Benelux

SILVER Something for Nothing: Chello Multicanal
International Women’s Day, Canal Odisea

SILVER Best Design in Promotion: Chello Creative
UPC On Demand- A Modern Fairy Tale

All award winning entries were produced in-house by highly talented creative teams.

Niall Curran, the COO of Chellomedia said: “We are delighted to have received these honours at
the prestigious Promax Awards. This recognition is largely reflective of Chellomedia’s breadth of
skills and its commitment towards achieving the best in creativity for its channel brands and the
audiences.’

Promax Awards are regarded as the most prestigious for excellence in the industry and are
recognition of creativity, quality and ingenuity.
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